) ‘l;ﬂ AHMOKPATIKH KINHZH MHXANIKQON

ONOMATENONYMO KAATIOINANNH AIKATEPINH

F EIMKOTHTA  ApXITEKTV Mnxavikog, MSc

Avrimpoowreia TEE
Tunpa Nopob Mayvnoiag

ANAIXOAHIH EAevOepog EmayyeApariag
MSc MepIBallovTikog IxeSiaouog MoAewy & Kripiwv

EPTAZIAKH  Apxitextovikd ypageio (1988-cnipepa)
EMINEIPIA  Mnxavikégotnv Il E. N. K. A. (1995-2000)
Mnxavikog otov EOT @cooaliag (2005-2009)

AMEL Mélog Tng Avrimpoowneiag Tov TEE Mayvnoiag (1988-onpepa)

APASTHPIOTHTES Méhog Tng Aloikoboag Emrporng Touv TEE Mayvnoiag(2000-2012)

Fevikn Fpapparéag A. E. Tou T.E.E. Tunua Mayvnoiag (2009-2011)

Mélog Tng EmTpoTtng ApxiTekTovikoL EAéyxou ( E.N.A.E ) Tou MoAgoSopikob Fpagpeiov

Nouapxiag Mayvnoiag (1998-2006) & (2015-2016)

Exmpoowmog Tov TEE Mayvnoiagoto XY. NO. ©. A. tng M. E. Mayvnoiag kai

Imopadwyv (2012-2014)

Mélog OpyavaTikng EMTPOTNG eMOTNHOVIKNAG SINUEPISAG Yia TNV emavaxpnon Twv

Biopnxavikav Kripiov ato BoAo(2010)

Mélog OpyavwTikng kai EmoTtnuovikng Emrpotng Tou 1°° MaveAAnviouv Ivvedpiov

Marketing & Branding Tétrou (2012)

Topperoxn o€ Npoypappa Aia Biov padnong tov TMXMNA Tou M.©. pe TiTAO: «ACTIKE

AvamAdoseg kal Mpdaoivog Ixediaouocn (2014)




